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Some of the critical questions and issues we will 
be answering today

▪ What are the critical 
challenges facing 
those leading 
Communications 
and Marketing teams 
today?

▪ Which are the 
topics of the 
greatest need for 
insight and what 
are the issues 
driving those 
needs?

▪ How do these 
challenges and needs 
vary between B2B and 
B2C organizations?  And 
how do they differ 
between CCOs and 
CMOs?

▪ What can we do to meet 
these challenges and 
what is the outlook in the 
next 2 years for the 
professions?
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CPE (NASBA)

✓ Click the link in the CEU Request Widget to sign up 

for credit 

✓ Stay online for the entire webcast 

✓ Click ‘ok’ for 3 popups that occur during the 

program

✓ Credit available for participation in live webcast only

Earn Credit
SIGN UP FOR 

AVAILABLE CPE 
CREDIT
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Our survey

A rapid pulse survey sent out to members and non-members in the middle of June, 2022

• 121 responses

- 73 Marketing, 23 Communications, 25 Combined

- 35 B2B, 36 B2C, 50 B2B2C

• 3 simple questions

- What are your biggest challenges?

- Where do you need more/better insights?

- Where would you instinctively turn to find those insights?
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Big
Challenges
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Note: n=121
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Note: B2B, n=35; B2C, n=36; B2B2C n=50.
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Note: Marketing, n=73; Communications, n=23; Combined (those doing both functions and those in supporting functions)n=25.
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Insights
Needed
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Note: Marketing, n=73; Communications, n=23; Combined (those doing both functions and those in supporting functions)n=25.
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Note: B2B, n=35; B2C, n=36; B2B2C n=50.
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Instinctive
Sources
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Rank Marketing Comms Combined

1 Big Consultancies Insights organization Insights organization

2 Insights organization
My peers in other companies at 

events
Big Consultancies

3
My peers in other companies at 

events
My agency network of partners

My peers in other companies at 

events

4
Meetings with vendors, technology 

companies and others
Big Consultancies Industry Associations

5 My agency network of partners Industry Associations
The internet -Independent research 

and learning online

6
The internet -Independent research 

and learning online

The internet -Independent research 

and learning online

My team attending 

conferences/events/webcasts etc.

Rank Business to Business Business to Consumer B2B2C

1 Insights organizations Big Consultancies Big Consultancies

2 Big Consultancies
My peers in other companies at 

events
Insights organizations

3
My peers in other companies at 

events
Insights organizations

My peers in other companies at 

events

4 Industry Associations Industry Associations My agency network of partners

5 My agency network of partners My agency network of partners
The internet -Independent research 

and learning online

6
The internet -Independent research 

and learning online

Meetings with vendors, technology 

companies and others
Industry Associations

By Function By Business Type
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So, 
what next?



16 © 2022 The Conference Board, Inc.  |  www.conferenceboard.org

The Next Webcast from The M&C Center

View all of our upcoming webcast programs at 
https://www.conference-board.org/webcasts/upcoming/

▪ August 16th, 11:00 ET

▪ With The Harris Poll

▪ Putting a DENT in the Future
▪ (Deep Expert Network Trends)

https://www.conference-board.org/webcasts/upcoming/
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Powerful storytelling that 
sustains business growth

For Insights to Fuel
YOUR STORYTELLING

Insights distilled from 
business sources

For more information, contact michelle.lamarchesmith@conference-board.org

mailto:michelle.lamarchesmith@conference-board.org
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Navigating
The Economic Storm

https://www.conference-board.org/topics/recession
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NEW Podcast Series: CEO Perspectives - Insights for What’s Ahead™

Available on our website at https://www.conference-board.org/podcasts/ceo-
perspectives-podcast or on most popular podcasting platforms, including:

Hosted by our CEO, Steve Odland, this bi-monthly 
series features in-depth interviews with thought 
leaders from The Conference Board to provide 
business executives with data-driven insights to 

prepare them for what’s ahead.

https://podcasts.apple.com/us/podcast/c-suite-perspectives/id1565427142
https://podcasts.google.com/feed/aHR0cHM6Ly9jc3VpdGVwZXJzcGVjdGl2ZXMubGlic3luLmNvbS9yc3M?sa=X&ved=0CAMQ4aUDahcKEwjI8MDA4LfwAhUAAAAAHQAAAAAQAQ&hl=en
https://open.spotify.com/show/2Y7c9gtdZJqocXdak7MOY5

