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Our agenda for today

Current state of the market

—

2. Challenges in creating compliant machine-readable files

3. HealthPartners: the perspective of a market leader in price
transparency

4. What's next?

Annual reporting

Consumer shopping tool
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State of the Market

1/1/2022 | Enforced 7/1/2022

Publicly available machine -readable files

(MRFs), updated monthly

— In-network negotiated rates

— OON allowed amounts

— Prescription drug file: Pending Future
Rule Making

July Aug Sept

4

We Are Here

— Compliance Focus

— Compressed implementation
timeline

— Size and volume of data

— Complexity and variety of contract
information

— Implementation variation

© 2022 Merative

1/1/2023

Web-based shopping tool, with 500 defined,
commonly shoppable items and services and
defined functionality

— The next "stepping -stone"
— Dependencies on clean MRF data
— DIY vs. Vendor solution strategy
— Claims and MRF data limitations
— Compliance vs. a helpful shopping
experience
— Service estimates and
member responsibility

— Bundled estimates

— Health education

— Other integrations

1/1/2024

Web-based shopping tool with *ALL* items and
services and defined functionality

— "All items and services" is a
significant expansion in complexity
and data management

— A LOT canchange!

— Undetermined value to consumers

— lterative strategies are likely to
emerge
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Poll Question 1:

On a scale of 1 to 5 (with 1 being least confident and 5 being most
confident), how confident are you that your organization is on track to be
compliant with the price transparency regulations by the CMS deadlines or
soon after?

[ ]
AL wODN -
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Challenges in Creating Machine-readable Files

Interpreting CMS
required schemas:

» Different interpretations

»  Creative approaches

« Variance in understanding
compliance

© 2022 Merative

Common struggles:

* Required formats

* File naming conventions
+ Storage space

* File generation

What are we seeing in
MRF data?

A wide variation of things:

*  JSON most common,
some CSV

. Commingling of Hospital MRF
fields with Payer MRFs

. Gaps in data

« Table of contents files leading to
MRFs with non-standard naming
conventions



HealthPartners: A
Market Leader’s
Experience

Phase 1 approach to
compliance:

© 2022 Merative

— Good faith effort
— Challenges
— File size
— Multiple network partners
— Communications (primarily B2B)
— Ongoing guidance
— Networks

— Started with open access plus one key employer
client with unique provider contracts

— Adding narrow networks with custom pricing over
the next few months

— Adding custom employer networks
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Home / Legal notices / Disclosures / Transparency in Coverage

’ HealthPartnerss  Shop our plans v For members v For busingss v Q

© 2022 Merative

LEGAL NOTICES

Website terms of use
Website privacy policy
Notice of privacy practices
Disclosures
Caontinuingor Transitioning Care
Rights and Responsihilitias
Standing Referrals
Provider Reimbursernent
Caomplaints and Appeals
Prior Authorization Reporting
Transparency in Coverage
Good faith estimate
Surprise billing
Health care fraud
MMN data practices
Nondiscrimination natice

504 Program Accessibility

Transparency in Coverage

The Transparency in Coverageruled frorm the U.S. Departrnents of Health and Hurnan Services, Labor, and
Treasury requires health insuranceissuers offering non-grandfathered health insurance coveragein the
individual and group markets and group health plans to publicly disclose price inforration for covereditems
and services.

Please note:

« Forpriceinformation on specific procedures or services, eligible members should use the cost
calculator. The provider ratesin the files below are not specific to amember’s benefit plan out-of-
pocket cost.

« Thefiles below are verylarge and in a JSCN file format that’s impractical for direct consumer use. The
goal of the Transparency in Coverage ruleis to give researchers and third-party developers the

comprehensive data they need to create solutions that help people understand the costs associated
with health care, make better price comparisons and choose the care that's right for thern.

In-network provider-negotiated payment rates between
plans and providers

This fileincludes applicable in-network rates for certain HealthPartners networks, including rates from
contracted network partners. Posted rates include negotiated rates, claims-derived arnounts for providers

who are reimbursed on a discount frorn billed charges and underlying fee schedulerates where
reimbursement is based on another methodology.

Download now for the Open Access network (covers most members) (ZIP) &

P ; 5 . i 5 ;



HealthPartners:
Stakeholder Impact

Stakeholders Impact:

Employers

Members / employees
Plans

Providers

b 0 [ )O

Consultants and third parties

© 2022 Merative



HealthPartners:
Continuous Progress

Phases 2 & 3:

© 2022 Merative

Unlike the MRFs of Phase 1, this part of the Transparency in Coverage
regulations describes a tool or experience that is intended for consumer
(specifically, member) use

The regulations call for members to be able to obtain cost estimates that:

— Are for one of the 500 specific health care services listed in the
regulations —these are almost all CPT-code-based services

— Are for care received from a specific provider
— Are based on fee schedules and not on historical claims costs

— Show the member’s estimated out -of-pocket costs and indicate if
there may be prior authorization requirements, visit limits, etc.
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Poll Question 2:

In addition to helping organizations comply with regulations, consumer shopping
tools can improve employee/member experience.

On a scale of 1 to 5 (where 1 is no focus and 5 is significant focus), how focused
IS your organization on improving employee/member experience?

[ ]
AL wODN -
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What’s next?

Reporting

Requirements

You should have the additional reporting
requirements under the CAA on your radar

=

RxDC reporting: Air ambulance

Sec. 204. Reporting on reporting.

Pharmacy Benefits and Sec. 106 Reporting

Drug Costs Requirements Regarding

Air Ambulance Services

© 2022 Merative
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Poll Question 3:
How is your organization planning to handle the required annual reporting?

* We will handle the reporting in house

* We will rely on our health plan and PBM partners to handle the reporting

« We will handle some reporting in house and will rely on health plan and PBM
partners for some
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What’s next?

Consumer Shopping
Tool

© 2022 Merative

« Per CMS, only 12% of health plan members currently use
the price transparency tools available to them?

« Do you have a plan to engage or communicate this with
your employees?

« 1-1-2023 — Personalized, out-of-pocket cost estimates for
members via an online, web-based shopping tool, with CMS
required 500 "commonly shoppable services"

« Many may not be fully compliant by 1-1-2023, but it's
important to demonstrate you have a plan to be compliant

« Verify with your health plans what their compliance and
communication strategy and status are

11DC Perspective: "Price Transparency Mandate Tests Payer Technology Infrastructure", March 2021 20



What’s next?

Consumer Shopping
Tool
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— Per CMS, only 12% ofhealth plan members currentlyuse the
price transparencytools available to them!

e Do youhave a communication plan to engage your
employees around a shopping tool?

— January 1,2023 — Personalized, out-of-pocket cost estimates
formembers via an online, web-based shopping tool, with
CMS required 500 “commonlyshoppable services”

— Manymaynotbe fullycompliant by January 1,2023,but it's
important to demonstrate you have a plan to be compliant

e Verify with your health plans what their compliance and
communication strategy and status are

1 IDC Perspective: "Price Transparency Mandate Tests Payer Technology Infrastructure"”, March 2021

21
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Legal disclosure

© Merative 2022. AllRights Reserved.

The information contained in this publication is provided for informational purposes only. While efforts were made to verify the completeness and accuracy ofthe information contained in this publication, it is
provided AS IS without warranty of any kind, express or implied. In addition, this information is based on Merative’s current product plans and strategy, which are subject to change by Merative without notice. Merative
shallnotbe responsible forany damages arising out of the use of, or otherwise related to, this publication or any other materials. Nothing contained in this publication is intended to, nor shallhave the effect of,
creating any warranties or representations from Merative or its suppliers or licensors, or altering the terms and conditions of the applicable license agreement governing the use of Merative products.

Productrelease dates, availabilityand/or capabilities referenced in this presentation may change at any time at Merative’s sole discretion,and are not intended to be a commitment to future product or feature
availability in any way. Not all Merative products are available in all jurisdictions in which Merative operates. Nothing contained in these materials is intended to, nor shallhave the effect of, stating or implying that any
activities undertaken by you willresult in any specific performance results,and an individualuser may achieve results different than anystated here.

Anycustomer examples described are presented as illustrations of how those customers have used Merative products and the results theymay have achieved. Actualenvironmentalcosts and performance
characteristics may vary by customer.

Merative, the Merative logo, and merative.com are trademarks of Merative, registered in many jurisdictions worldwide. Other product and service names might be trademarks of Merative or other companies.

© 2022 Merative 23



Forward Looking Statement

Merative’s statements regarding its plans, directions and intent are
subject to change or withdrawal without notice at Merative’s sole
discretion.

Information regarding potential future products is intended to outline
our general product direction and it should not be relied on in making a
purchasing decision.

The information mentioned regarding potential future products is not a
commitment, promise, or legal obligation to deliver any material, code or
functionality. Information about potential future products maynot be
incorporated into any contract. The development, release, and timing of
any future features or functionality described for our products remains
at our sole discretion.

© 2022 Merative
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Upcoming Webcast Programming from The Conference Board

Human Capital Watch™: Harnessing the Power of the

Multi-Generational Workforce (September 13, 2022)

Beyond Physical Care: A Multi-Dimensional Approach to

Tackling MSK Pain (September 13, 2022)

Aligning Mental Health Benefits that Support the
Workplace Culture (September 13, 2022)

View all our upcoming webcast programs at
https://www.conference-board.org/webcasts/upcoming/

© 2022 The Conference Board, Inc. | www.conferenceboard.org



https://www.conference-board.org/webcasts/upcoming/
https://www.conference-board.org/webcast/human-capital-watch/2022-September
https://www.conference-board.org/webcast/specials/msk-pain
https://www.conference-board.org/webcast/specials/mental-health-benefits

Navigating*®

the Economic Storm

YOUR INDISPENSABLE GUIDE THROUGH

THE GLOBAL RECESSION <5
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https://www.conference-board.org/us/

myTCB"

Sign in to enjoy customized, convenient access to the full range of
Member benefits — the latest research, benchmarking & data tools,
peer networks, and events delivering Trusted Insights for What’s Ahead.

Watch this short video to get started.

MY LATEST RESEARCH & INSIGHTS

Featured Insights
Emerging Markets View: Falling
infection rates set the stage for
continued recovery
17 March, 2021 | Economy Watch Reports

Salary Increase Budgets for Achieving Ambidextrous
( 2021 Results of the 2020 Leadership: Driving “Perform
Follow-up Survey & Transform” Innovation for
Step-changed Business Results
25 March, 2021 | Publication fy Calendar

30 March, 2021 | Publication
. Data-driven Approach for
tanaging a Direct-contracted
rovider Network

=1
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https://www.conference-board.org/mytcb
https://youtu.be/J-Owz0s0gX8

Podcast Series: CEO Perspectives - Insights for What’'s Ahead™

Hosted by our CEO, Steve Odland, this bi-monthly
series features in-depth interviews with thought
leaders from The Conference Board to provide
business executives with data-driven insights to

prepare them for what’s ahead.

PERSPECTIVES

Insights for What's Ahead™ Listen & Subscribe

Available on our website at https://www.conference-board.org/podcasts/ceo-
perspectives-podcast or on most popular podcasting platforms, including:

@ Jpy, Histanen LISTEN ON
#” Apple Podcasts +.1" Google Podcasts
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https://podcasts.apple.com/us/podcast/c-suite-perspectives/id1565427142
https://podcasts.google.com/feed/aHR0cHM6Ly9jc3VpdGVwZXJzcGVjdGl2ZXMubGlic3luLmNvbS9yc3M?sa=X&ved=0CAMQ4aUDahcKEwjI8MDA4LfwAhUAAAAAHQAAAAAQAQ&hl=en
https://open.spotify.com/show/2Y7c9gtdZJqocXdak7MOY5
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