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Some of the critical questions and issues we will be 

answering today

▪ Discover how 

multicultural 

consumers faired 

economically 

during the COVID-

19 pandemic and 

their expectations 

for the future.

▪ Find out how 

multicultural 

consumers 

adapted their 

shopping habits 

during the 

pandemic and 

their buying 

preferences.

▪ Explore the 

importance of food in 

signifying identity and 

driving purchasing 

behaviors

▪ Understand the values 

of multicultural 

consumers and how 

this knowledge can 

help businesses serve 

their diverse customers 

better. 
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Food has an emotional 

effect to make especially 

Asian and Latino 

consumers feel closer to 

their cultural roots.

Language and religious 

organizations also serve 

cultural identification.

Source: The Multicultural Consumer: Attitudes, Behaviors, and Shopping in the Pandemic Era, The Conference Board 
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Food is also the leading 

category to help people 

reflect their cultural 

identity—followed by 

clothing and footwear and 

ahead of big-ticket items 

(cars, tech).

Make-up is less popular as a 

a cultural identifier.

Source: The Multicultural Consumer: Attitudes, Behaviors, and Shopping in the Pandemic Era, The Conference Board 
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Food is everyone’s favorite category to shop—and tech beats personal care

Source: The Multicultural Consumer: Attitudes, Behaviors, and Shopping in the Pandemic Era, The Conference Board 
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ASIAN

Pandemic impact on shopping channels: in person vs online

Source: The Multicultural 

Consumer: Attitudes, Behaviors, 

and Shopping in the Pandemic Era, 

The Conference Board 
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“Social mobility” means different things to different segments 

0% 10% 20% 30% 40% 50% 60%

Owning a washing machine & dryer

Sending my kids/family to private school

Having a luxurious/expensive automobile

Sending my kids to college

Starting my own business

Continuing education/technical school/getting a college

degree or higher

Being able to take care of my extended family

Furthering my career

Being able to save for retirement

Making more money

Owning a home

Which of the following items are a sign of “moving up” in the world?

White (NL)
Latino

Black

Asian

Source: The Multicultural Consumer: Attitudes, 

Behaviors, and Shopping in the Pandemic Era, 

The Conference Board 
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Food and health are leading 

charitable causes for financial 

contributions and volunteering.

Education is particularly 

important to Black and Latino 

consumers.

Source: The Multicultural Consumer: Attitudes, Behaviors, and Shopping in the Pandemic Era, The Conference Board 
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Helping people in my
community is very
important to me

Improving social
justice is very

important to me

Maintaining my
heritage and

tradition is very
important to me

My religion is very
important to me

Protecting the
environment/planet
is very important to

me

Reducing income
inequality is very
important to me

Social Values 

(Agree and Strongly Agree)

Asian Black Latino White (NL)

Hispanic consumers care most about the environment

Black consumers are more focused on social justice and income equality

Source: The Multicultural Consumer: Attitudes, Behaviors, and 

Shopping in the Pandemic Era, The Conference Board 
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Helping the community and doing 

the right thing are driving forces for 

any consumer for their 

philanthropy.

Latino consumers are slightly more 

likely to give because it makes 

them feel good.

More than other segments, Asian 

consumers are motivated to 

support causes they believe in.

Source: The Multicultural Consumer: Attitudes, Behaviors, and Shopping in the Pandemic Era, The Conference Board 
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CPE (NASBA)

✓ Click the link in the CEU Request Widget to sign up 

for credit 

✓ Stay online for the entire webcast 

✓ Click ‘ok’ for 3 popups that occur during the program

✓ Credit available for participation in live webcast only

Earn Credit
SIGN UP FOR 

AVAILABLE CPE 

CREDIT
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Moderator

Join our next Window On webcast: The Holiday Spending Outlook

Episode Title

October 27, 2021
Click here to register 

for this webcast or the 

entire series

Dana M. Peterson
Executive Vice President & 

Chief Economist

The Conference Board

Insert headshot here

https://www.conference-board.org/webcast/window-on/Window-On-October-2021
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Enjoyed Today’s Program? 

Continue the Conversation with our Experts in the… 

Economy Strategy & Finance Center Community*

* New digital platform designed to enable private discussions among experts and peer executives within the Economy, Strategy & 

Finance Center and Councils. To learn more, contact: membership@conferenceboard.org.

https://community.conference-board.org/esf-center

https://www.conference-board.org/mytcb
mailto:membership@conferenceboard.org
https://community.conference-board.org/esf-center
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NEW Podcast Series: CEO Perspectives - Insights for What’s Ahead™

Available on our website at https://www.conference-board.org/podcasts/ceo-

perspectives-podcast or on most popular podcasting platforms, including:

Hosted by our CEO, Steve Odland, this bi-monthly 

series features in-depth interviews with thought 

leaders from The Conference Board to provide 

business executives with data-driven insights to 

prepare them for what’s ahead.

https://podcasts.apple.com/us/podcast/c-suite-perspectives/id1565427142
https://podcasts.google.com/feed/aHR0cHM6Ly9jc3VpdGVwZXJzcGVjdGl2ZXMubGlic3luLmNvbS9yc3M?sa=X&ved=0CAMQ4aUDahcKEwjI8MDA4LfwAhUAAAAAHQAAAAAQAQ&hl=en
https://open.spotify.com/show/2Y7c9gtdZJqocXdak7MOY5
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Sign in to enjoy customized, convenient access to the full range of

Member benefits – the latest research, benchmarking & data tools,

peer networks, and events delivering Trusted Insights for What’s Ahead.

Watch this short video to get started.

https://www.conference-board.org/mytcb
https://youtu.be/J-Owz0s0gX8

