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Beyond COVID-19: Brand as the ultimate leadership tool



2 © 2020 The Conference Board, Inc.  |  www.conferenceboard.org

Today’s Panelists

John Chambers

Founder and CEO of 

JC2 Ventures
Former CEO

Cisco Systems

Hampton Bridwell

CEO and 

Managing Partner  
Tenet Partners 

Steve Odland 

(Moderator)
President & CEO

The Conference 

Board

Chiqui Cartagena
CMO

The Conference 

Board



3 © 2020 The Conference Board, Inc.  |  www.conferenceboard.org

Consumer Confidence Index® (1978 – Present)

For more information: http://www.conference-board.org/data/consumerdata.cfm

http://www.conference-board.org/data/consumerdata.cfm
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56 out of 68 markets in the survey showed greater 

pessimism among consumers globally
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The recovery will depend on containment measures, 

job losses, and policy response
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Measure of CEO Confidence & GDP

http://www.conference-board.org/
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The Rise of the Essential Brand

Essential 
brands:

Deeply understand 
consumers’ current 
emotional and 
functional needs

Rapidly adapt products, 
services, actions and 
communications in crisis

Deliver authentic care 
for workforce

Leverage sector 
contraction to find 
the best talent, reposition 
products, expand 
influence

Create societal impact 
beyond their product or 
service
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How essential brands reacted to the crisis

Best Buy adopts 
“enhanced curbside 
service” far ahead of 
others

Amazon and Walmart 
hire 325,000+ during 
March and April

Colgate-Palmolive 
switches on supply-
chain contingencies 
within a day 

McDonald’s boosts 
marketing spend 
while competitors 
struggle
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Here is how we evaluate brands:

Tenet Partners

3.

Culture of 
innovation

Brand 
management 
effectiveness

Brand 
awareness and 
perception

Brand value’s 
contribution to 
corporate value

1. 2. 4.
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The 2020 Top 10 Most Powerful Brands

#1 #2 #3 #4 #5

#6 #7 #8 #9 #10
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Upcoming Related Webcast Programming from 

The Conference Board

How will the Census 2020 Affect Marketers in 2021?

August 04, 2020 01:00 PM ET

D'vera Cohn

Census Expert, Senior Writer and Editor

Pew Research Center

Mark Hugo Lopez

Director, Global Migration and Demography Research

Pew Research Center

Jake Beniflah, Ph.D.

Senior Fellow, Marketing & Communications Center

The Conference Board

View all of our upcoming webcast programs

https://www.conference-board.org/webcasts/marketing-impact-census
https://conference-board.org/webcasts/upcoming/

