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Beyond COVID-19: Brand as the ultimate leadership tool
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Consumer Confidence Index® (1978 — Present)

Consumer Confidence Index®
Index, 1985 = 100
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*Shaded areas represent periods of recession.
Sources: The Conference Board; Nielsen; TNS; NBER
© 2020 The Conference Board. All rights reserved.

For more information: http://www.conference-board.org/data/consumerdata.cfm

3

© 2020 The Conference Board, Inc. | www.conferenceboard.org



http://www.conference-board.org/data/consumerdata.cfm

56 out of 68 markets in the survey showed greater
pessimism among consumers globally

GLOBAL CONSUMER CONFIDENCE INDEX, 2020 Q2: 92

7 ™ G ;_f'f?'."ffl

¥
an
97 F"f;;

\ietnam Taiwan
‘85

Tha}lafgd’hilippines
92 113
Indonesia
102

I J131 ' souffic

New Zealand
86

Sources: The Conference Board, Nielsen (*

4

© 2020 The Conference Board, Inc. | www.conferenceboard.org




The recovery will depend on containment measures,
job losses, and policy response

Impact of COVID-19 on consumer confidence around the world
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Consumer confidence may:
® Rebound fairly quickly
® Recover, but slowly

® Remain depressed for
a sustained period
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South Africa

Source: The Conference Board, July 2020
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Measure of CEO Confidence & GDP

The Conference Board Measure of CEO Confidence™

8o I B — 15
CEO Confidence
line
70 A | { } 10
9 |

' o}

li
\
GDP*

(bars) v ! 0

Jdao uraSuey o

Measure of CEO Confidence

20 . -15
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

*Quarterly changes in real Gross Domestic Product at annual rates, based on chain-type 2005 weighted measures.
Note: Shaded areas indicate periods of recession.
Sources: The Conference Board; U.S. Department of Commerce; NBER
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The Rise of the Essential Brand

Deeply understand
consumers’ current
emotional and
functional needs

Rapidly adapt products,
services, actions and
communications in crisis

Create societal impact
beyond their product or
service

Deliver authentic care
for workforce

Leverage sector
contraction to find

the best talent, reposition
products, expand
influence
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How essential brands reacted to the crisis
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Here is how we evaluate brands:

1. 2. 3. 4.
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Culture of Brand Brand Brand value’s
innovation management awareness and contribution to

effectiveness perception corporate value
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The 2020 Top 10 Most Powerful Brands
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Recession begins Dec. 2007,
average BrandPower 33.0

39 | Recession ends Jun. 2009,
I average BrandPower 32.3
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By 4Q 2019 BrandPower
maxes out at 36.4
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COVID-19 pandemic 1Q 2020,
average BrandPower 36.4

Projected possible vaccine,
2Q 2021 average BrandPower 35.6 s il >

By 4Q 2032 BrandPower

\ maxes out at 40.7

1Q 2023 BrandPower
bottoms out at 33.4
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Upcoming Related Webcast Programming from
The Conference Board

How will the Census 2020 Affect Marketers in 20217
August 04, 2020 01:00 PM ET

D'vera Cohn
Census Expert, Senior Writer and Editor
Pew Research Center

Mark Hugo Lopez
Director, Global Migration and Demography Research
Pew Research Center

Jake Beniflah, Ph.D.
Senior Fellow, Marketing & Communications Center
The Conference Board

View all of our upcoming webcast programs
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