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Some of the critical questions and issues we will be 

answering today

▪ How do you 

translate offline 

brand- and 

relationship-

building online?

▪ How can we 

optimize the 

business results 

behind online 

communication?

▪ What is the best way 

to leverage social 

media for targeting 

and influencing?

▪ How can your company 

synchronize website, e-

store, and omnichannel 

selling?
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JP Kuehlwein 

(Moderator)
Marketing Leader, M&C 

Center

The Conference Board 

Amanda Bopp
Vice President, Digital 

Marketing & CRM

Kate Spade New York

Today’s Speakers

Esther Uhalte Cisneros
Executive Director, Global 

eCommerce

Bobbi Brown Cosmetics
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CPE (NASBA)

✓ Click the link in the CEU Request Widget to sign up 

for credit 

✓ Stay online for the entire webcast 

✓ Click ‘ok’ for 3 popups that occur during the program

✓ Credit available for participation in live webcast only

Earn Credit
SIGN UP FOR 

AVAILABLE CPE 

CREDIT
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THE ESTEE LAUDER COMPANIES – OVERVIEW

Confidential
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THE ESTEE LAUDER COMPANIES – BRAND PORTFOLIO
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• .com is a critical channel for a brand
• Revenue driver
• Experience driver – even more during the pandemic and post

• From electronic commerce to experiential commerce 
• .com as a place to transact
• .com as a place to experience a brand
• .com presence essential to the credibility and reputation of a brand

EVOLUTION OF .COM

Confidential
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.COM PLATFORMS

BRAND.COM

esteelauder.com

RETAILER.COM

Estee Lauder on Sephora.com

3rd PARTY PLATFORM 

Estee Lauder on Tmall (China)

Full branding control Limited branding control Limited to no branding control

Confidential
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SOME .COM BRAND BUILDING PRINCIPLES

• Share the brand story

• Encourage consumers to participate

• Project a distinct brand voice and visual language

• Be consistent across channels

• Refine, optimize, iterate

Confidential
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IN-STORE .COM

Confidential
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IN-STORE .COM

Confidential
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REFINE, OPTIMIZE, ITERATE

• On-going measurement
• You can only improve what you measure

• On-going testing
• Change only one variable at a time

• Mobile vs desktop

• Avoid “paralysis by analysis”

• Add some art to the science

• You will never be done – enjoy the journey!

Confidential
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Insert conference image found in folder here: H:\Departments\Marketing\Public\Conference 
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* Remember to update link in Event slide

https://conference-board.org/events/social-risk
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NEW Podcast Series: C-Suite Perspectives - Insights for What’s Ahead™

Available on our website at https://www.conference-board.org/podcasts/c-suite-

perspectives-podcast or on most popular podcasting platforms, including:

Hosted by our CEO, Steve Odland, this bi-monthly 

series features in-depth interviews with thought 

leaders from The Conference Board to provide senior 

and C-suite executives with data-driven insights to 

prepare them for what’s ahead.

https://www.conference-board.org/podcasts/c-suite-perspectives-podcast
https://podcasts.apple.com/us/podcast/c-suite-perspectives/id1565427142
https://podcasts.google.com/feed/aHR0cHM6Ly9jc3VpdGVwZXJzcGVjdGl2ZXMubGlic3luLmNvbS9yc3M?sa=X&ved=0CAMQ4aUDahcKEwjI8MDA4LfwAhUAAAAAHQAAAAAQAQ&hl=en
https://open.spotify.com/show/2Y7c9gtdZJqocXdak7MOY5
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Sign in to enjoy customized, convenient access to the full range of

Member benefits – the latest research, benchmarking & data tools,

peer networks, and events delivering Trusted Insights for What’s Ahead.

Watch this short video to get started.

https://www.conference-board.org/mytcb
https://youtu.be/J-Owz0s0gX8

