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Some of the critical questions and issues we will be
discussing today

1. How has global consumer confidence been evolving lately?
v' Global consumer confidence in Q4-2018
v' What difference between regions?
v Critical underlying factors (jobs, income, spending)

2. The biggest challenges and opportunities for the consumer
sector (and retall in particular) in 2019

v' C-Suite Challenge 2019 survey question on future consumer
v" What will happen in 2019 and what may take longer
3. The transformation of the digital consumer
v' How fast is the trend towards digital retail evolving?
v' What are most important trends in digital to watch?
v' What is the future of brick and mortar stores?
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CPE (NAsBA)

v Type your full name and email address in the space provided
v" Click ‘ok’ for 3 popups that occur during the program

v’ Stay online for the entire webcast

v’ Credit available for participation in live webcast only

The Conference Board is registered with the National Association of State Boards of Accountancy (NASBA) as a sponsor of

continuing professional education on the National Registry of CPE Sponsors. State boards of accountancy have final authority on
the acceptance of individual courses for CPE credit. Complaints regarding registered sponsors may be submitted to the National
Registry of CPE Sponsors through its website: www.learningmarket.org.
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Consumer Confidence levels remain at historically high
levels, especially in US and Asia

GLOBAL CONSUMER CONFIDENCE INDEX, Q4 2018: 107
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The 4™ quester uptick in Global CCl was modest and a
majority of countries are beginning to see modest declines

CHANGE IN GLOBAL CONSUMER CONFIDENCE INDEX, Q4 2018 (Y-0-Y %): +1.8%
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When it comes to dealing with future customers in 2025 my organization will:

B Agree MNeutral B Disagree

Enhance quality of Develop a more Use agile methodologies to proto- Find customers are
products/services outward locking type experiences and business are more value conscious
customer-centric culture models to enhance speed to market
8 7
3' J—
Emphasize servitization of products Expect the CEC to Provide an omnichannel approach for Emphasize customer/
as the distinction between products personally engage selling products and services as customers  client data protection
and services blurs (e.g. offering miore frequently with will change at different speeds and efforts as a com-
health solution as opposed to key customers/clients have increasingly different preferences petitive advantage

selling pharmaceuticals)
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Want more information on The Global Consumer
Confidence Index?

/ The Conference Board and Nielsen will be
/ releasing the quarterly Global CCIl 2019 on the

following dates:

April 314 2019; July 3 2019; October 9 2019;
and January 2020

Click here to access the latest data and upcoming
program information

[/
8  © 2019 The Conference Board, Inc. | www.conferenceboard.org 4
-


https://www.conference-board.org/data/bcicountry.cfm?cid=15

Enjoy the Window On webcast series? Want more?

Join us on February 27th for our next webcast
Brexit: what now ...?

...or reqgister for the entire 2019 Window On webcast series

Hosted by:

llaria Maselli

Senior Economist Europe
The Conference Board

Do you have suggestions for future topics? We’d love your feedback!
Email us at webcaststaff@tcb.org and let us know

which “hot” topics are most important to you.
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https://www.conference-board.org/webcasts/webcastlistingtype.cfm?webcasttypeid=9
mailto:webcaststaff@tcb.org

Related Resources from The Conference Board

Publications

The Conference Board Global Consumer Confidence Survey
04 21018 Highlights

C-Suite Challenge™ 2019: The Future-Ready Organization

Webcast
Economics Watch: Shaky Foundations? The US Housing
Market in 2019
February 13, 2019

Conference
2019 Merger Integration Conference
May 9 - 10, 2019 (NYC)
June 6 - 7, 2019 (San Francisco)
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https://www.conference-board.org/webcasts/ondemand/webcastdetail.cfm?webcastid=3683
https://www.conference-board.org/data/bcicountry.cfm?cid=15
https://www.conference-board.org/webcasts/webcastdetail.cfm?webcastid=3971
https://www.conference-board.org/c-suite-challenge/
https://www.conference-board.org/conferences/conferencedetail.cfm?conferenceid=3039

