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Some of the critical questions and issues we will be 
answering today

 How rapidly is the 
US economy 
recovering and 
what is the outlook 
for the next year? 

 How has Latin 
America coped 
with the COVID-
19 pandemic and 
what is the 
economic outlook 
for the region?

 What impact has 
the pandemic had 
on Brazil & Chile 
and what awaits 
these economies?

 What is the 
outlook for hard 
and soft 
commodities 
moving forward?
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CPE (NASBA)
 Click the link in the CEU Request Widget to sign up 
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 Stay online for the entire webcast 
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US Economic Outlook
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Consumer Confidence 
Consumer Confidence (3-month moving average)
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Macro data continue to show strength across the US economy, but 
inflation threat lingers.

ISM PMIs

Consumer Confidence

New Jobs

Inflation

US economic recovery continues 
to gather momentum

 PMIs strong, factories & services

 Consumer Confidence rebounding

 Job gains continue

Price inflation should moderate in 
H2 2021, but threatens Fed’s easy 
monetary policy stance

Advanced Child Tax Credits begin 
July. Monthly checks for families

Infrastructure package probable, 
but impossible to know size, scope 
and timing. 
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US economic recovery is strengthening, but inflation risks remain

Source: The Conference Board

    I Q*     II Q*     III Q*     IV Q*     I Q*     II Q     III Q     IV Q

Real GDP -5.0 -31.4 33.4 4.3 6.4 9.0 7.8 4.2 2.2 -3.5 6.6 3.8 2.5

Real disposable income 2.6 48.5 -17.4 -7.6 62.0 -25.0 3.0 1.5 2.2 6.0 5.9

Real consumer spending -6.9 -33.2 41.0 2.3 11.4 9.9 7.7 5.1 2.4 -3.9 8.2

Residential investment 19.0 -35.5 63.0 36.6 13.0 -4.0 5.0 7.0 -1.7 6.1 13.1

Nonresidential investment -6.7 -27.2 22.9 13.1 11.7 7.8 7.4 6.2 2.9 -4.0 8.7

Inventory change (bln chn '12$) -80.9 -287.0 -3.7 62.1 -87.0 -52.0 50.0 40.0 48.5 -77.4 -12.3

Total gov't spending 1.3 2.5 -4.8 -0.8 5.7 3.1 0.3 1.0 2.3 1.1 1.5

Exports -9.5 -64.4 59.6 22.3 -2.1 9.1 3.0 4.1 -0.1 -12.9 4.6

Imports -15.0 -54.1 93.0 29.9 9.5 7.1 8.1 5.1 1.1 -9.3 13.6

Unemployment rate (%) 3.8 13.1 8.8 6.8 6.2 5.9 5.5 4.9 3.7 8.1 5.6 4.2

PCE Inflation (%Y/Y) 1.7 0.6 1.2 1.2 1.8 3.8 3.8 4.1 1.5 1.2 3.3 2.5 1.9

Core PCE Inflation (%Y/Y) 1.8 1.0 1.4 1.4 1.6 3.3 3.4 3.6 1.7 1.4 3.0 2.3 1.7

2023202220212019 2020
2020 2021
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Global & Latin American Economic Outlook
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Source: The Conference Board Global Economic Outlook (July 2021)

Global growth to boom in the second half of this year, but risks remain
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• Covid-19 caseload is declining, but new hotspots are emerging, increasing possibility of 
new variants and new outbreaks.

• Pace of vaccination is increasing almost everywhere but remains at slow overall in many 
emerging markets and developing economies.

• Economic policies are subject to the evolution of the global pandemic and the disruptions it 
creates. For example, emerging markets central banks are tightening policy amid rising 
inflation.

• Recovery could be imbalanced and exacerbate inequalities. Mature economies will lead 
rotation from goods to services consumption as economies reopen and recover.

What are the risks to the global outlook in 2021-2022?
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Further recovery expected this year and next in Latin America, 
longer-term outlook, however, shows more subdued growth rates

Note: *forecast; **projections
Source: The Conference Board Global Economic Outlook (July 2021)
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Note: A reading above 100 indicates that there are more optimistic consumers than pessimistic ones. A reading below 100 indicates the 
opposite, with more pessimistic consumers than optimistic ones.
Source: The Conference Board® Global Consumer Confidence Survey, 2021 Q2
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Latin American consumers cut discretionary spending, and piled more 
money into savings and debt reduction

Source: The Conference Board® Global Consumer Confidence Survey, 2021 Q2

Latin American Consumers’ Discretionary Spending
Share of consumers spending on certain categories

Note: Percentages are the share of respondents that indicated spending their discretionary income 
on the shown categories. Multiple choice responses.
Source: The Conference Board® Global Consumer Confidence Survey, 2021 Q2

 While fewer consumers in Q2 cited saving spare cash as the highest priority compared with Q1, this action along with
paying off debts/credit cards/loans, remained highly important. Additionally, popular discretionary spending categories
included new clothes, home improvements, and out of home entertainment, although these were also down slightly.

 Even when conditions improve, Latin American households said that they would continue to economize on gas and
electricity, new clothes, and groceries.

Change from 
2021 Q1 (ppts)

Products and Services
New Clothes

Home improvements/decorating

Out-of-home entertainment

New technology products

Holidays/vacations

Medical

Savings, Investments, Repayments
Putting into savings

Paying off debts/credit cards/loans

Investing in shares of stock/mutual funds

I have no spare cash

Retirement fund

2021 Q2 Change from 
2020 Q2 (ppts)
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2021 
Q2

2021 
Q1

Point 
change

Global Consumer 
Confidence Index 109 108 1
Latin America 93 99 -6

Argentina 76 92 -16
Brazil 93 98 -5
Chile 91 94 -3
Colombia 91 108 -17
Costa Rica 87 95 -8
Mexico 102 106 -4
Peru 99 93 6
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The Economic Outlook in Brazil & Chile
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New cases of COVID-19 are now declining in Brazil & Chile following 
a painful start to 2021

C O V I D - 1 9  i n  B r a z i l  &  C h i l e  

New Cases of COVID-19 per Million Persons (Smoothed)

Brazil
Chile
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Brazil
Chile

Confirmed Cases of 
COVID-19:

Chile:
- Total Cases: 1.9 million
- Cases per Million: 100k 
- Share of Population: 10%  

Brazil
- Total Cases: 19.1 million
- Cases per Million: 89,483 
- Share of Population: 8.9%  

Presenter
Presentation Notes
Brazil accounts for 10.2% of all conformed cases of COVID-19 globally
Nearly 12 time more people infected in Brazil than in Chile (Brazil’s pop is 11 times larger than Chile’s)
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Brazil’s vaccination campaign has struggled while Chile’s has been 
among the best in the world

C O V I D - 1 9  i n  B r a z i l  &  C h i l e  

Brazil
Chile
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Brazil
Chile

People Fully Vaccinated for COVID-19 (per hundred person)

Share of Population 
Vaccinated:

Chile:
- One Dose: 68.9% 

(82% of gov’t target)
- Fully Vaccinated: 58.6%

(74% of gov’t target)

Brazil
- One Dose: 40.4% 
- Fully Vaccinated: 14.2%  
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Chile and Brazil both implemented social distancing policies to combat 
COVID-19, but what kid of economic support was implemented?

E c o n o m i c  I m p a c t  &  O u t l o o k

Brazil
Chile
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Brazil
Chile

Oxford Government Stringency Index (100=Most Strict)
Mobility: weekly averages of trips to Grocery & Pharma 

and Retail & Recreation (% change from baseline)

Source: Google mobility reports retrieved through Haver analytics; calculations by 
The Conference Board

Presenter
Presentation Notes
https://home.kpmg/xx/en/home/insights/2020/04/chile-government-and-institution-measures-in-response-to-covid.html 


There are two values for the stringency index - the actual value and the
smoothed value. Actual values for the past seven days are rejected if they
have fewer policy indicators than another day in the previous seven days.
When an actual value is rejected, the smoothed value is set to the most
recent valid index

Contributing indicators to Stringency Index are:
School closing (C1)
Workplace closing (C2)
Cancellation of public events (C3)
Restrictions on gatherings (C4)
Public transport closures (C5)
Stay at home requirements (C6)
Restrictions on domestic/internal movement (C7)
International travel controls (C8)
Public information campaign (H1)

100=Strongest
-------------

Economic Support Index
This index records measures such as income support and debt relief.

100=Strongest
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Following several years of steady economic growth, COVID-19 sent 
both Chile & Brazil into painful recessions

E c o n o m i c  I m p a c t  &  O u t l o o k

Annual Real GDP     
Growth (%y/y):

Chile:
- 2018: 3.7%
- 2019: 0.9%
- 2020: -5.8%

Brazil
- 2018: 1.8%
- 2019: 1.4%
- 2020: -4.1%

Quarterly Real GDP Growth (%y/y)
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Impact of COVID-19 on key economic drivers – consumption, 
government spending, investment, and trade

E c o n o m i c  I m p a c t  &  O u t l o o k

2019 GDP: USD 282 billion
2019 Exports ~29% of GDP

2019 GDP: USD 1,877 billion
2019 Exports ~13% of GDP
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Impact of COVID-19 on key industries in Brazil and Chile

E c o n o m i c  I m p a c t  &  O u t l o o k
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Audience Poll 
Question

Presenter
Presentation Notes
Since mid-2020 prices for many hard commodities (metals) and soft commodities (agricultural & livestock) have risen well above pre-pandemic levels. Looking forward six months, what do you expect these prices to do?
Hard UP / Soft UP
Hard UP / Soft DOWN
Hard DOWN / Soft UP
Hard DOWN / Soft DOWN
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Why have prices for both soft and hard commodities jumped above 
pre-pandemic levels over the last year?

C o m m o d i t i e s  O u t l o o k

Agricultural Commodity Prices (1/2/70=100) Industrial Metals Prices (12/30/1976=100)
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“What are you doing about your supply 
chains? Tell us!”

Click here to complete our survey

The survey is conducted in partnership between The Conference Board, the Chartered Institute of Procurement & 
Supply (CIPS) and The Conference Board of Canada.

http://tcb.qualtrics.com/jfe/form/SV_9ZXRTi5OCWji6JE
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Economy, Strategy & Finance Community has launched!

Join our ESF community where you will 
be able to:

• Post questions or start a 
discussion to address key business 
challenges

• Interact with colleagues and 
experts 

• Register for Experts Live—live 
discussions with experts on hot 
business topics

Connect with experts and peer executives in a private virtual space for Economy, Strategy & Finance 
Center members, Councils, and Advisory Boards

Exclusive to members of the Economy, Strategy & Finance Center
For more information, contact: membership@conferenceboard.org

mailto:membership@conferenceboard.org
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NEW Podcast Series: C-Suite Perspectives - Insights for What’s Ahead™

Available on our website at https://www.conference-board.org/podcasts/c-suite-
perspectives-podcast or on most popular podcasting platforms, including:

Hosted by our CEO, Steve Odland, this bi-monthly 
series features in-depth interviews with thought 

leaders from The Conference Board to provide senior 
and C-suite executives with data-driven insights to 

prepare them for what’s ahead.

Presenter
Presentation Notes
C-Suite Perspectives is a new monthly podcast, no longer than 30 minutes, which presents a curated list of the top INSIGHTS created over the past month- by Center – by The Conference Board. The podcast is hosted by our CEO, Steve Odland and the content is aimed at CEO’s and their direct reports. The insights will not be facts but insights derived from either those facts, or our research, webcasts, podcasts. (The “aha moments” if you will).  Listen and subscribe to this new podcast channel by going to our website, or wherever you find your podcasts. 

https://www.conference-board.org/podcasts/c-suite-perspectives-podcast
https://podcasts.apple.com/us/podcast/c-suite-perspectives/id1565427142
https://podcasts.google.com/feed/aHR0cHM6Ly9jc3VpdGVwZXJzcGVjdGl2ZXMubGlic3luLmNvbS9yc3M?sa=X&ved=0CAMQ4aUDahcKEwjI8MDA4LfwAhUAAAAAHQAAAAAQAQ&hl=en
https://open.spotify.com/show/2Y7c9gtdZJqocXdak7MOY5
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Sign in to enjoy customized, convenient access to the full range of
Member benefits – the latest research, benchmarking & data tools,

peer networks, and events delivering Trusted Insights for What’s Ahead.

Watch this short video to get started.

Presenter
Presentation Notes
Overview of myTCB™
• myTCB is a new Members-only website offering Members a curated and personalized view of the full range of membership benefits available from The Conference Board. 
• Upon account sign in, Members can navigate and view the latest research & insights, conferences & events, data & benchmarking tools, peer networks, and access to experts in one centralized place. 
• We encourage Members to sign in and check it out myTCB today. 

https://www.conference-board.org/mytcb
https://youtu.be/J-Owz0s0gX8

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Macro data continue to show strength across the US economy, but inflation threat lingers.
	US economic recovery is strengthening, but inflation risks remain
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Further recovery expected this year and next in Latin America, �longer-term outlook, however, shows more subdued growth rates
	Slide Number 12
	Slide Number 13
	Slide Number 14
	New cases of COVID-19 are now declining in Brazil & Chile following a painful start to 2021
	Brazil’s vaccination campaign has struggled while Chile’s has been among the best in the world
	Chile and Brazil both implemented social distancing policies to combat COVID-19, but what kid of economic support was implemented?
	Following several years of steady economic growth, COVID-19 sent both Chile & Brazil into painful recessions
	Impact of COVID-19 on key economic drivers – consumption, government spending, investment, and trade
	Impact of COVID-19 on key industries in Brazil and Chile
	Slide Number 21
	Why have prices for both soft and hard commodities jumped above pre-pandemic levels over the last year?
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26

